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S&P 500 Retailers: Consumer Discretionary
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Source: Standard & Poor’s Corporation.
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S&P 500 Retailers: Consumer Staples

Figure 2.
1600 1175
4 S&P 500 DRUG RETAIL S&P 500 FOOD DISTRIBUTORS L 1100
1400 (CVSWBA) (SYY) - 1025
- 950
12/p9875
- 800
725
- 650
575
- 500
425
- 350
L 275
A0S SO RO iy sy Ay ) D S A N R D D Y RS R B [P ) AU A S s ey e A A S iy A R R D g e RO
o6'07'08'09'10'11'12113" 141 151 16" 171181 191 201 211 201 231 24 06'07'08'09' 101111121131 141 151 16" 171181 191 201 211 201 231 24
550 4 o 9A%0
500 S&P 500 FOOD RETAIL S&P 500 HYPERMARKETS & SUPER CE}MTE. 5‘
(KR WFM) (COST WMT) - 430
4501
4001 - 370
350 12bo - 310
300
250 [~ 250
200 - 100
150
100 _ - 130
50 yardeni.com -
06'07'08' 00! 101111121131 141 151 161171181 101 201 211 201 23124 06'07108' 09! 101111121131 141 151 161171181 191 201 211 201 23124
—— 200-day moving average.
Source: Standard & Poor’s Corporation.
Page 2 / December 30, 2023/ Analyst’s Handbook: Retailers Y ardeni Research, Inc.

www.yar deni.com



Apparel
Retail

Automotive
Retail

Computer &
Electronics
Retail

Department
Stores

Distributors

Drug
Retail

Food
Distributors

Food
Retail

General
Merchandise
Stores

Home
Improvement
Retail

Homefurnishing

Retail

S&P 500/400/600 Retailers YTD
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Figure 4.
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Earnings

Figure 5.
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* Time-weighted average of consensus estimates for current year and next year. Monthly through December 2005, then weekly.
Source: |/B/E/S data by Refinitiv.
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* Three-month moving average of the number of forward earnings estimates up less number of estimates down, expressed as a percentage
of the total number of forward earnings estimates.
Source: |/B/E/S data by Refinitiv.
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Revenues & Margins

Figure 7.
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* Time-weighted average of consensus estimates for current year and next year. Monthly through December 2005, then weekly.
Source: |/B/E/S data by Refinitiv.

Figure 8.
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Source: I/B/E/S data by Refinitiv.
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Earnings Growth & Valuation

Figure 9.
60 60
S&P 500 CONSUMER DISCRETIONARY RETAILING INDUSTRY GROUP STR, STEG, & LTEG
1 (percent) i
50— — 50
40 — 40
30 — 30
20 — 20
1 12/21
10— — 10
0 v | 0
| — LTEG* (5.5) |
—— STEG* (15.0)
-10 —-10
—— STRG* (6.6)
20 yardeni.com 20
951 06'97 08190l 00" 0110203 04" 05T 06" 07 108 T00 10" 11112113114 15 Tae T 17T 18T 10T 20T 21 T2 T 23T 24 T 25
* STEG isyear-ahead forward consensus expected short-term earnings growth. STRG is year-ahead forward consensus expected short-term
revenue growth. LTEG isfive-year consensus expected long-term earnings growth.
Monthly data through 2005, weekly thereafter.
Source: |/B/E/S data by Refinitiv.
Figure 10.
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* Pricedivided by 12-month forward consensus expected operating earnings per share.
**  Sector or industry forward P/E relative to S& P 500 forward P/E.
***  Sector or industry forward P/E relative to sector or industry consensus 5-year LTEG forecast.
Source: |/B/E/S data by Refinitiv.
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