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Consumer Confidence

Figure 1.
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Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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Consumer Confidence

Figure 2.
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Note: Shaded areas denote recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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Consumer Confidence

Figure 3.
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Source: The Conference Board.
Figure 4.
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Source: National Federation of Independent Business and The Conference Board.
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Purchasing Managers

Figure 5.
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70 70
US NONMANUFACTURING PURCHASING MANAGERS INDEXES
60 — — 60
Feb
i LN VT |
i NM-PMI i
—— Total (57.6)
—— New Orders (61.2)
40 Production (Business Activity) (63.6) L 40
—— Employment (55.2)
yardeni.com
30 | | | | | | | | | | | | 30
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
Source: Institute for Supply Management.
Page 4/ March 26, 2017/ US Economic Indicators; Animal Spirits Yardeni Research, Inc.

www.yar deni.com



Small Business

Figure 7.
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Source: National Federation of Independent Business.
Figure 8.
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Source: National Federation of Independent Business.
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Small Business

Figure 9.
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Source: National Federation of Independent Business.
Figure 10.
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Source: National Federation of Independent Business.
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Small Business

Figure 11.
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Source: National Federation of Independent Business.

Figure 12.
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CEOs

Figure 13.
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Source: Business Roundtable, Bureau of Economic Analysis, and Haver Analytics.
Figure 14.
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Regional Business

Figure 15.
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Home Builders

Figure 16.
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Source: National Association of Home Builders and Commerce Department.
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S&P 500 Forward Earnings

Figure 17.
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Source: Thomson Reuters I/B/E/S.
Figure 18.
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Source: Thomson Reuters I/B/E/S.
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Boom-Bust Barometer & S&P 500

Figure 19.
220 150
510 S&P 500 FORWARD EARNINGS & YRI BOOM-BUST BAROMETER |
(weekly) 3/18
190 — 3/16 i
— 1
180 — 30
170 — 120
160 — |
150 — — 110
140 — |
130 — 100
120 i
110 — S&P 500 — 90
Forward Earnings™ i
00 — 80
YRI Boom-Bust Barometer** L
80 — P
70
70 — |
60 — — 60
50 — |
0 yardeni.com 50
2000 | 2001 2002 T 2003 T 2004 T 2005 T 2006 ' 2007 T 2008 T 2000 T 2010 T 2011 2012 T 2013 T 2014 T 2015 T 2016 ! 2017 T 2018
* Time-weighted average of consensus estimates for the current and next year.
** CRB raw industrials spot price index (weekly average) divided by weekly initial unemployment claims, showing four-week moving average.
Source: Bloomberg, Commodity Research Bureau, Bureau of Labor Statistics, and Thomson Reuters I/B/E/S.
Figure 20.
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* CRB raw industrials spot price index (weekly average) divided by weekly initial unemployment claims, showing four-week moving average.
Source: Bloomberg, Commodity Research Bureau, Bureau of Labor Statistics, and Standard & Poor’s.
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Employment

Figure 21.
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Figure 22.
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