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Strategy: Revenues & Earnings Booming. What could be better for corporate profits than an 
economic boom, right? In fact, an inflationary boom isn’t good for earnings if the costs of doing 
business are rising faster than selling prices. That situation squeezes profit margins, offsetting 
some of the positive contributions to earnings of strong unit sales. 
  
Maybe so, but the current inflationary boom is boosting the profits of the S&P 500 significantly. 
That’s because the composite includes lots of commodity producers that benefit from rising 
commodity prices. Apparently, the users of those more costly input materials are able either to 
pass the burden on to their customers by raising their selling prices or to offset the higher input 
cost burden by lowering labor costs via increased productivity. Either way, profit margins aren’t 
squeezed. Consider the following: 
  
(1) Nominal GDP confirms inflationary boom. Last year, nominal GDP growth plunged 3.4% and 
32.8% during Q1 and Q2 (saar) (Fig. 1). It then rebounded 38.3% and 6.3% during Q3 and Q4. 
During Q1-2021, it rose 10.7% (saar) and is likely to exceed that during Q2. That’s because real 
GDP rose 6.4% (saar) during Q1 and is currently on track to grow 10.1% during Q2, according to 
the Atlanta Fed’s GDPNow tracking model. In addition, the GDP price deflator, which rose 4.1% 
(saar) during Q1, is likely to increase much more during Q2 given the big jumps in April’s CPI and 
PPI measures of inflation. 
  
(2) Business sales off the charts. Not surprisingly, the monthly series on business sales, compiled 
by the Census Bureau, is highly correlated with nominal GDP (Fig. 2 and Fig. 3). However, keep in 
mind that the former includes the sales of all goods by manufacturers, wholesalers, and retailers, 
while the latter includes only the finished goods and services. 

 
Check out the accompanying chart collection. 
  
(1) Are inflationary booms good for profits? (2) Winners and losers in an inflationary boom. (3) Nominal GDP 
and business sales confirm inflationary boom. (4) Bullish for S&P 500 revenues. (5) Q1 earnings rose twice 
as fast as expected. (6) S&P 500 forward earnings is flying. (7) Forward profit margin sets another record 
high despite rising costs. (8) What’s behind the Baby Bust? (9) Unmarried Millennials. (10) Freaked out by 
the pandemic and climate change. (11) Too many singles, not enough babies. 

https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgXQ_W1N92Dm7pwXvBV4F0hB7KkR0PW6gCxz88_rp6xW3Bhzyv9fG6_9W8HR8js8tkJXNW4bFFKs6YTbq6W846hnv975tr3W7FLCFR4Hm5G2MjNW6PD0w-4M_RqbShCY36N92QQsj4rHLnW7xBJRG3PKln3W4GhvfJ6vXChCW2zlkyT35qty7W70sbGR8BMfb5W79GQbn6y7rrRF5wdT17l6ClW4Yhjng7LRkK3W1Y7rcL2xrvkdV9BkgW6MqF6Q3gdk1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgTVYN63HtC1Q1YQgN2q6L0J-vLvyW9lLW207kFG0rW2Lr_JC2ng3fjW3RhX1D7qPw9lW1Zp1yn3kq0vMW4zK8cH6dHD92N87SX44p5-HlW9jGvdC6pWK5vW3sgbw33Yrh1xW5TxQY21ZZh3SW8TkDmY7HYnbnW1rzgWy6wS9V2Ln8v4jHsPgW7TV7Fx2QpjSMVg3F5L813h4_W1JK7B85_lpCsW3WK2ZK7Vr4dHW6dWqTF5vqWTHW8Wqb6S7m2ht53pRt1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgDJPW4wgR-R5YvGmSW2rH9_d6r_Kq0W2YFXDR82GTNCW4vVL6d7mPZt_W73JJgk7v2RzyW72gSDK1NbC7tMfyMsRYpFYnW3l60zj8LspzqW1BLYfN5kYNP0W36p94F7gmTGmW2n2dgD59qPJgW6zsrRk5D383BW9cWrw94NKT44W17d4xj3ry5MHW4nX6jT56HvQ-W4c04BN40nTx2VH-CXt10chsjN7MfhZ_W-wpxW4YDMPG5CJ731N4xmfST9Nxds36jG1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgPwZVJx_mc71ZlcDW9hNzZr2b3KHYW1-kV-m2Z8q4RVk3Gc15C2x3VW2K2nhg95k5-9W4M9vK08gQxtDW4TNhRQ6q1d4rN1kQ2mFZ5GwxVJKCDt6wcd1lN7rs7w0xFV0MW6sH-vl3LQPZPW3DKB2m8Xh2CWW2hFJnX845nJbW1mNjJK8Vzqr5W7sfsS354Kyr7V8C-dp5vqNCfW3Sfjvp17pr9SW7YJnQy4s049fVM85442fmNTKW67gLL54zhnn_31PF1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgCtyMyl-mD-NSkqW2h0xdL8Cx3H_W3SMHvQ2R9KYMW5RPpjZ67CZHsVWTWp645h47wW2TN7Bp3TftSFN3rF9p8KRdvKW8ctTYH37dqtFW8sZdSb8nyWGPW7CXZWF2FtQ5qW6TDlCX1Y8ylqW5mgnZb902XSFW6Np3W77GBXRfW8J7l7990VZcMW5-Hs4b2G3CnhW3GmNpC8rH6-YW1xRcyt30s30TW7PxzWl12LDywW28lwV63K6bjdW80mQ_75_606w3fQp1
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More important for this discussion is that business sales is highly correlated with S&P 500 
aggregate revenues (Fig. 4). The former is wildly bullish for the latter. Business sales soared by a 
record 18.8% y/y through March (Fig. 5). S&P 500 revenues did recover during the second half of 
last year but rose only 1.2% y/y through Q4-2020. The business sales data suggest double-digit 
growth for S&P 500 quarterly revenues during the first half of 2021. 
  
(3) Forward revenues growth in the double digits. Confirming this outlook is S&P 500 forward 
revenues per share, which is a great weekly coincident indicator of actual S&P 500 revenues per 
share (Fig. 6). The weekly series rose 11.7% y/y through the May 6 week (Fig. 7). 
  
(4) Q1 earnings up twice as fast as expected. With over 91% of the S&P 500 companies having 
reported their Q1 earnings results, Q1’s total earnings per share exceeded the estimate for Q3 
during the May 13 week and could soon top Q4’s estimate (Fig. 8). Keep in mind that in the past, 
more often than not, Q1 was the weakest of the four quarters for earnings. Here are the latest 
remarkable y/y growth rates for quarterly earnings: Q1 (45.9%), Q2 (57.5), Q3 (22.0), and Q4 
(15.9) (Fig. 9). At the start of the current reporting season, earnings were expected to be up 20.4%. 
  
(5) Flying forward. The much better-than expected results for Q1 have caused industry analysts to 
raise their 2021 and 2022 estimate for S&P 500 revenues and earnings (Fig. 10 and Fig. 11). 
Consequently, both forward revenues and forward earnings are rising rapidly in record-high 
territory (Fig. 12). The analysts’ consensus for S&P 500 earnings per share is now $188.42 this 
year (up 35.0% y/y) and $211.26 next year (up 12.1% y/y). 
  
Just as impressive is that the forward profit margin of the S&P 500 jumped to another record high 
of 12.7% during the May 6 week (Fig. 13). That’s quite remarkable given that cost pressures are 
rising faster than selling prices. We conclude that productivity must be rising rapidly. 
  
US Demographics I: Baby Bust by the Numbers. Debbie and I believe that the slowdown in the 
growth rate of the labor force means that companies will have no choice but to boost their 
productivity to grow their businesses. They will have to use technology to do so. We asked Melissa 
to review the latest developments on the demographic front, as they will have a decisive impact on 
the availability of labor. Here is her report: 
  
Over the last decade, the US population grew at the slowest pace since 1930. The single most 
important factor in population growth is the total fertility rate (TFR). TFR is the hypothetical average 
number of babies a woman would have over her lifetime based on current fertility patterns, 
explained a May 2019 Pew Research Center analysis. 

https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgSwwW8Czt0k1_1XrBW4l63hY4nm35DW4507Dn6TlDWPW93Ygdk9d17brW7t8LlL1G8gF4W5_kqYt9jkHl1W7Q9Mdg2V2jQrVsmvQC67PBsmW2cfC-44P8rG1W3sKDWp19HZfXW50bxlf1b69FCW5tWRXb2h6j4tW8jXM6f3Ky1yZW6pbN7g6d7m6YN7J3L1JFq3h8N3YMmPpjZkq8W7gL2V77xqXf1W2gsMdG2ckTc0W8Bh5Xn6S96qNW25XZTR4dz4Fx32lD1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgX7GW3_MSNs4pRpzGV7zTHp5_5d-RVmZDH26Mcjt7W8J4Q_64gvvt8W7M9Qz_6Jz521W4pk03M7FWgbCW5q5KsF1vbwN4W6tQ8cH78KXWmW99RrP_4M0Dw-W68Gqvh5d6VNJW5xd4xm15TckjW4XBs-F8vzz16W2BQJbd1XbWk6VJrm_F1FHGRfW4dBX_Z8BJ1RjW4hG8kX4vphpXV3Srmr12k3QSW5LXdwg5G5-GSW1mZ3PS4NHnrcW6CwsmF8r3pqz366j1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgW67W9fXz5c907lPyW4pYfH64ZhgxSW8kgZ6G7sCj7qW3rX7Xw1YsLnPV1DyJg1rCtkKVgcLK98jqZd-N6cXGcBrtGhzW6KQtrl1NXFQWW5g4WqN5BVFPLW4DYlhq7TD1CrW12Ltr94DGhqvW5dsnSw6CqLH_TG1qJ7kKzRmW1pGVqB6KXwgkW4kkB2M7CKvZ5W37BWpr7vJQstN3xLKKCZp0VxN3ttMk_1DsGMW4gr0dH2WGgwkW6LRqtd2TBlXP31qF1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgLXhW1cBmvV60SvBTW5Lbt2N5b_92PN2zQzCjslNfTW4CVhyw5zf_srW6CtWWS75vG-CW4wMqtM6NyjjFW5sSdWV1NxQ7QVZWBn12XBFd3VZC0pD3sZYTZN7mltFP62k_wVrBm1k57RnjGW6sbK3S4_W97sTBqg-40crP6W7p1Nlr4TlxP7W1VR4Jw3cBJHZN84HByVkMnwXW1lPjgv3DYlV2N3kgXDBxv8WLW3gfMjT4_GpFYW6BYXtT1ng5DR3jPk1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgSCsW5BMjQc55W5PnW4w3mQD6fRWw8W7wb03f2cjb0hW1znhcs1ZFGlxW2jgnqN7tn-qVW4qj-Cp4x3KFKW7DlWxs3-YD9_W39hq6s3xz69qMD2v7jCsDj8W7N01t188_w9-W4btcPn21PTlCW2PlS5t97X5m4W20JbJW1SS58qW8BGmW21r5LnGW624t-97yRCy0W1y3rb917F_SmW34KnTw8jrZ4QW9brg5S3_rKhsW3jX5kW5Mtp27W8_K-vB3GPf_Y31GS1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgRwxW6dwmtQ8ZxbYNW7z94VC8jckHMW6qxhV98GFz9BW7525fq1pQMVNW2JXLfN4VkFHnW5_c-K_6Hr3mvW71nrty2t1BrGW4ZDYsV7s-PxJW722pf28HtPzHW7mKg4p6XHNbBW1jKmwr1LDSHSW5r0Jzy7BbLByW6QsTyB87xC9SVGJyGV2KL97LW1gHpQ46c_yF3W494N2Y5f-kthW5_H9Cr6scR_DW5MHww-4cTDQdW2vv67F4bZttbN19b9_vy7pl73m7q1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgTGpW8sssPG97HhvWW6jKCpZ5_99N_W2j66dy1DQMVFW62SsY04hxQqtW6Jqsw246N5_8MYwRq8MVwQjV96jsV5fxv_7W5kf7yx6rrp5HW5frzmH2yJHzzW2MskT-2s1y_cW3tNwWX1WBHtnW5KVhq63JMbGVW4Y13tY96qHS5W6V5flp43ztY5W4bh_1Z2yBK6cW7QGsHZ3s66BLW7lXVhJ63mHc3W6D4Mgw6pY_12W7nWjdq80zRFYW4vCZX41pjGPl33df1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgPcKW1Ss5Lw3JlJzKW1nR86h6jVd6GW6kqtY_5krGspW7h-9kq7cCRBWVmTh0Z4CN3HcW4qf5dd11gb3HW2QnSB74V4zZSW1MTdRf7XmsJVW44HBNY2M4XN4W6SXDq78qgZKjN15r_VRN3JJ4W6vf0rq477nbmN2GTcBkQ168BW8fQQsp2t5smZW5GYBM35S0lnYW85crN31Tm5jxW70Hn8f2KmtSkW7b_XkC4c9bymN93MLv3X0gJKW74SJX33nrNd43gwn1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgMd2W8Bjz7c7rYZ5WW3BFqD647z15_N8DnhYCG1xDVW2C393d4J2XnhW4QbFMS2dbZQGW3wmx3H6wtNkTW1HKmb_5V9W0LN5sBS7Kw-FSSW39d2pM6T7NnJN10BXtpcnyP1W6cCqH23cJVGBW2Yfmtj7Fjsz6W7nxNDg2_cKccW3Lkz2d31h_sbW7h9LJN4gQFxCW7Nq3nY8m2W9JW45hdtx2L1ZNWN2JZzCKz6K8yW6WD-Kr78BkD0W8HB7693L-vvm36Cv1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgGxyW77QwjL57dBSkVg8TZH7HnrqwW5zY1cR7k3-P0W1F7bbl85LfX5W1C33jW3V5jPFW8j873j971MfxW8c7K0v2j0kqnW2tNCWD99rxGkVHMjLF53gjH_MWQ06Ppdb1CVD961L2WhlSQW2rdB6y3RSzfzW5TjqcZ9f7h6HVM7t5W3S60gPW2kZmhX1rVxhJW76MF931gg0VqN1F0RJlg630fN592z_RCBMq6W1tyTk64BHGphW50wwGv65bSpr3nkT1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-QB73lGn5V1-WJV7CgYzMW8KsRB-4C_YvTW6rZ_Q01hRLf5Vm1FpX7GnBFzW2nkptx8lF1jcW6p48nX4srqC1W4n1Y-28S6SjvW6sJlKt7QHM9SW8GGrxS5h3WD4W7rZMJ18V-Yt2W8Jxxg34D5FQNW90vmb65vMP74Tc5MD2vsY3_W1vV0_y50CTTrW7r7ytv6y0SJvW2G34HP8ZdhhKW38v3t92zsn7PW1L9jP11qfKfpW453Qj96KPqvFW4dRPJf44y9f4W38v-N95YMhP7W30hBgh6TL-_9W4sL8rM2JN6NHW403rj54FL30SV_Zzt47JMPXM39fb1
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In the US, TFR reached a record low during 2020, which could depress future population growth. It 
also could lower the ratio of the younger working population to the older retired population. Here is 
more on the latest data: 
  
(1) Baby drop. US women had about 3.61 million babies in 2020, down 4% from the 2019 level 
(Fig. 14). “This is the sixth consecutive year that the number of births has declined after an 
increase in 2014, down an average of 2% per year, and the lowest number of births since 1979,” 
according to a provisional 2020 report from the National Vital Statistics System of the Centers for 
Disease Control and Prevention (CDC) released this month. 
  
(2) Non-replacement rate. A TFR of 2.1 is the replacement rate, i.e., the rate at which parents 
replace themselves upon death (it’s higher than 2.0 to account for childhood mortality). The TFR 
dropped well below that to a record-low 1.64 during 2020, according to the CDC report (Fig. 15). 
  
The TFR consistently has dropped below the replacement rate since 2007. If fertility rates had 
remained at their 2008 levels, how many more babies would have been born through the end of 
2019? The Institute for Family Studies estimates 5.8 million. 
  
(3) Falling birth rates. The TFR is determined based on actual birth rates across age groups. From 
2019 to 2020, provisional birth rates declined for women of childbearing age (15-44 years old) in all 
age groups. But since 2007, they’ve fallen significantly for just two cohorts—teens aged 15 to 19 
and women in their early 20s—by 63% and 40%, both to record lows last year. This reflects both a 
reduction in unwanted teen pregnancies and the choice of many women to delay having children. 
  
US Demographics II: Why Aren’t Millennials Reproducing? Millennials, born between 1981 and 
1996, currently are the primary generation in their childbearing years. They entered adulthood 
during the 2008 Great Financial Crisis (GFC) and a decade later faced the Great Virus Crisis 
(GVC)—a crisis spanning health, economics, and public policy. The pandemic’s toll on the psyche 
of many Millennials has further weakened an already declining drive to start or expand their 
families. 
  
Previously, we’ve attributed Millennials’ lower fertility rates than their parents’ generation to living 
with their parents for longer, marrying later, obtaining higher levels of education, and facing 
financial hurdles—including paying off student loans, high home prices, and expensive childcare. 
Now Melissa, our in-house Millennial (who is married and has two children), is adding the following 
new anecdotal developments: 
  

https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgSzSW18QG4B6ClHBbW6QPHFT5n81nJW2Vgc6m7t52LsW5kkS1x6FpkDlW7FRWVQ2kylmhW7FXxPM3v4qzpW36CcBh4TrhrNW7f4Cvx6ZXbpWW2F1vqz3JVxghW4r0_fl10ntVfW1k_1Nd7hwMfQW3HNGT44Sps77VtXMNG73T8v8W1Hb1f84Wh-bdW7qyyKH4R7HGzN1L7Z07jdBdDN6J2ldWTGYJhN7NrYRxldvQmN52k--_5gKY9W5kcZTl47HzjG32771
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-QzS3lGmQV1-WJV7CgT0QW7LVzgl37xyPDW6F8hqj3CkwNJV5Hn6P5rp7TKW79LqLR60GJ8fW7hwvql6Yby7QVpKQNX2_zKL-W15jkfb2kmvX3VDRXt28ctyshVXYTlh7c7gq7W1BCr434xGLYsW8CfvxZ6_hTwZVvWvhl4MsXSBW9jG5-j69gt1-W1HmFyv8wLJDKW6yjdw31z5wLNW8LmF3v89dmxfW1Sqdpt5jNxdyW5VSk8K9cq8HTV3R20895CWpnW6hw_QQ5JGlfZN13XCNZ80zmzW1P1Syp1zDnB2367c1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgT0SMV2XtJFsjKKN8h3Dzlz787cW1mFSBW695gs9W3ZVPpQ3mHqNkW6crbpX7D3GHzW8_Vpch6lBk68W46zQQt5_mtSdW2pQ4tq6ydmlhW30dmrP1BgMHxW6zkvF16LMJ6xW3C0b_y9kRcNwW5C-G6661mLpvW5R1DS_1XBPDcW4xZkm31hfxzWW5n7P4H8y3F4JVhmX8Q14hR2BW6sZDDT6_cqS3N3Fz9-Mnl1bVW724V8f4pg1nDW2RTknZ735YmY3m2v1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-QBr3lGnpV1-WJV7CgMrwN2tZfB8ffxn9W4cFx412BtXX3W6LmsP9722-LJW77bgMM7XcgPkW4FTJpF2lfrm2W1fDFZc43nQM5VJybSH90MT1lW3WFGNy6XTFD8W29D_tG80qcmgW8W86Zt4Ly0VdW5WvWSy2mVcK-W6WxYLL3l5K9zW3d2cYj4yNCjmMTSRynp1gbYW5CQ1wr5_TK53W2TpHNl3lgZFhW7X83sH7ZV7fvW3HnnL17Yq_s_N4Xq6dYLNrrVW5GX3FJ3y2kGjW4RqRpV4ql1tFW31BBmx1-jBNHW7-Xg_y4xlSBsW8DfXbx4GmG8KN3p02zs88bsNW2swb-k8Ls8xN33w_1
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(1) Virus crisis. When the lockdowns began, some presumed that a baby boom would occur as 
couples spent more time together. But it turns out that the opposite has occurred. By some 
estimates, the pandemic caused hundreds of thousands of fewer births owing to the economic and 
health uncertainty it created. Already, the provisional data noted above showed a 4.0% decline in 
births from 2019 to 2020. Births were down most sharply in December, when babies conceived at 
the start of the health crisis would have been born, a May 5 New York Times article observed. 
  
The connection between economic conditions and fertility revealed by the recession following the 
GFC became further pronounced during the GVC. Insecurity about income, childcare, social 
isolation, and even climate change contributed to many couples’ decision to delay or forego having 
children. 
  
“We were worried about income and just food scarcity and diaper scarcity,” a young mother quoted 
in a May 5 WSJ article said about delaying having another child during the pandemic. She added: 
“When the [disposable] diapers ran out, we were like … ‘This is a really good reason for not having 
a kid right now.’” 
  
According to a September 2020 Morning Consult survey, “17 percent of 572 millennials (those 
ages 24 to 39) who don’t have children said they would further delay having them because of the 
pandemic, and 15 percent said they are less interested in having children at all because of COVID-
19. Only 7 percent of this group said they are more interested in having children due to the 
pandemic.” 
  
(2) Family crisis. Waiting for 30-somethings to have babies at historical rates may be a lost cause 
given that 25% of young adults may never even marry, predicted a 2014 Pew Research report. 
The oldest Millennials turned 39 this year, well above the typical marital age, but only 44% of 
Millennials were married in 2019, compared with 53% of Gen Xers, 61% of Boomers, and 81% of 
Silents at Millennials’ age, a May 2020 Pew Research study found. 
  
Nontraditional families are more accepted today than in the past, so Millennials choosing to form 
them face less stigma than past generations did. Marriage among Millennials may be declining, but 
a significant share of them lives with romantic partners unmarried—12% in 2019, greater than the 
share of cohabitating Gen Xers (8%) in 2003. 
  
Pew found that just 30% of Millennials lived in a traditional family structure including a spouse and 
child in 2019, compared with 40% of Gen Xers, 46% of Boomers, and 70% of Silents at Millennials’ 
current age. Millennials with a bachelor’s degree or more education are more likely than those with 
less education to live with a spouse and no child. 

https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-QzS3lGmQV1-WJV7CgzHBW3t-ccC4FkCqQVQvQbl3ZZBj5W1kV8X02qYXDfW3QsxMk8j67QvW7njdsq4qSP98W2CqYSS3ZXbS-N9bbMJFKzhqtW7y4XtP3QFdhQN7LH__NstD_kW4QqH1z21hj4VW2QGn3m2Nqv3cW1vR6Qs427NCYVjJz9s2Pr5Q4W5Mq27G4fn08kW2mxV4s9lDPS5W7m5vJG2_RNRvW7n2TXB2vnV4pW2JksGP1p3Xk2W86v-4W3YVBt9W1W8L1H7z68YGW8tkHvF147QT1W99W34C7snF993hz41
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-QB73lGn5V1-WJV7CgRtJW7L5YGC2QYdZwW1yLdKp90MgTLVlNnVs3hWh9KW5c6y_L6KDM0QW1d6K6h4srWrrW2dk2pH5vN255W7r_1D72hjpsWVcDhnS4nrBbZW28-tcH2K3zBcW3pZWqg8hDy-fW2HdvZ73r9ldLW3jJfs17lrRvpVY5r4365CWktW1DbPgJ5mT1VtW3KznGt8Gk3V8W2T4zTX5b-9LDW5BWvCP87jrf1W2_sq90195SYWVTJmdh3BrFN1W7RSqWX6MlVpGW3vZLLv17xpjFV-BtB06j1_dFN2lWy_MMXYvzW3bHLZq4SWcZY3kdv1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-QBL3lGnJV1-WJV7CgWgMW4_pP1M5t1tsjW92Lybl6mFBv_W5Ftp9R556c98W4sX0934q_hYrW1c36vf15cJcHW2B3Mk078px2rN4kCQM8sQSmyW7b64YG4D_7R9W99sC2X6KlCMbW1XqGwV1x8YNkVXwJYZ2tmzfrW5mcYxW4vGKVPW3TQl-943SH5WW4dkrwG1GdxrQW3BYVS956Hs-wF7L7Dl0Y8STN1N8Xr-H5MbdVtQ2tm3xQDPdW7XD14Y1SBS1QN4CX676g615lW7GmMmH8pC6BzW87lr-j5w_PrJW4Rn7b68QYtcTV1XfnS1-w9msW7yD5P15k9Xv6W7qFRrf85-wqjW5ZDFhs3gPpGWW2vv9Zh6JmFwm34KZ1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzf5kbTpV3Zsc37CgCDPW4nj_rf36d_VSW20SCmB7ldL9rW31xk7595QgzSW4WpJ2l5PD1h9W5mLqmS62B18hW2dWKgJ3Z0whHVH00b05ZxDFfN59pQM8WsZn9W7-0wpM93-vspW4H1VB53yxMMwW3q2Thg8hj7hTW531ctt8PNGxqW8s3l8Q5LC3SDVSmFYX5w_xrQW22kZJP5QFBDFW1F7-q-1j1_-SW3zc3hM6q-ygDW5Nfb8V4sppmBW160Dqn789wt9W8Ty12l95m36TW42xbK48Hs2HdW2yQ6N33h9szWV8NT2T5g8Fl8W3TRMWf2YJMdXVCQHsD42kP1bW2brnMY43Xv3WW2pNCMJ8btcK0W6YPRxP9l0xNsW8q1yMt8DJ8TYW9c7sGJ9jGVkZW8qt4G89dm_VqW1t-JKN1rdHwfW871VGP1J8Xd3W8qRrJt5lljgX3d9D1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-QyZ5kbT5V3Zsc37CgHC7W4-w5Jp57MqqWW2KklDf7WdhH_W2FcpTg6PpcJ4W2T3bLN6dK06MN1X6ZBsQtYlqW6ZL4VQ4cR9ynN6VVHw2B9MrcW5TpSVC51HnJDW6dtRnT5WcMCpW1lGxqX6qZ5xYW1jsrNq1R0KW6W7mHM0J7J_8ZHV1wcdK7S3nFVW4sPnXc3mygzwVFBm4t37bB6dW56CK7S2YnCMMN5x45WNytcHxW2F7M092DS9dRW8YYSS110xS3dN5_8Fwcgt8HzW7l9V5F4-8NF1W2tMP7P815lb9W2hn-b0874Y2JW6ZG6K17k285VW3JV_Lw2nGthyW58xv376FKXR9W2xLf3j4sL1D0W29xJZt7pr7z7W6p9lFr71w_65W7RMyQt31Q8QdN3cLyJNT5WsXW57sQ7K3v8rqQ2pc1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzf5kbTpV3Zsc37CgSdfW8RRG8v2tQ6h8W8ppXpj7-YMYPW65ZY_686r6lyW5JMRyg76S8mfN2RYDS7ZXLtmW5wrNsK2cFGBkW54DjZN6ZxkjmMsqTJXzPRnyW7mj0T34Qgv95N22SmrjdyshXW7sQffN99RK8qW4y--216_QyxsW5f2rSF5x86S4W2Pj6dM8XN0PdMskfGMznvBBW1nCmhb2LlGPCW6BfMPK2hc6-_W150P29293HbBW423zhJ4zHD59W6T2gw84M5p0zW3sHkZX6NfYd6W1lMCvZ6YcM4-N601dDKk9D-mW6xrmbj4Yqn1sW79yhln2dNcjnN69Y9lKTtHFlW8H3LPw2tbJWvW70WLPM2yMdP5VwvqSw3ynrWlW45gdKc3p1lfjVVRDW85CLs8fW35dHJ56wc69SW58tGrt3qnLH2W8h8T6V19Bf953jRm1
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(3) Climate crisis. Some Millennials seem to be so freaked out about climate change that they don’t 
want to have children. A July 2020 article in The Guardian explored “Why a Generation is 
Choosing to be Child Free.” The author wrote: “Mostly, a child is so abstract to me, living with high 
rent, student debt, no property and no room, that the absence barely registers. [S]ometimes I 
suddenly want a daughter … Then I remember the numbers. If my baby were to be born today, 
they would be … 30 … when half of all species on Earth are predicted to be extinct in the wild.” 
  
(4) Bottom line. The result of all the above is that the number of singles 16 years or older is now 
over 50% of the civilian noninstitutionalized population that is 16 years or older (Fig. 16). That’s up 
from less than 40% during the mid-1970s. Almost all of the increase is attributable to never-married 
singles. Their percentage of the population is up from about 22% in the mid-1970s to 32% currently 
(Fig. 17). 

 

Calendars 
  
US: Wed: MBA Mortgage Applications, EIA Crude Oil Inventories, FOMC Minutes. Thurs: Leading 
Indicators, Initial & Continuous Jobless Claims, Philadelphia Fed Manufacturing Index 40, EIA 
Natural Gas Inventories. (DailyFX estimates) 
  
Global: Wed: Eurozone Headline & Core CPI 1.7%/0.8% y/y, EU Car Registrations, UK CPI, 
Canada CPI, Japan Industrial Production, Japan Machinery Orders, Australia Employment Report. 
Thurs: UK Gfk Consumer Confidence, Japan CPI. (DailyFX estimates) 

 

Strategy Indicators 
 
S&P 500 Q1 Earnings Season Monitor (link): With 92% of S&P 500 companies finished reporting 
revenues and earnings for Q1-2021, revenues are beating the consensus forecast by a well-
above-trend 3.7%, and earnings have crushed estimates by 23.5% due to loan loss reversals at 
the banks and stellar results from the Mag-5 stocks. Both of these surprise figures are on pace to 
match or exceed their prior record highs. At the same point during the Q4 season, revenues were 
2.9% above forecast and earnings beat by 17.3%. The S&P 500’s Q1 earnings surprise excluding 
Financials drops to 20.2% from 23.5%. For the 457 companies that have reported through mid-day 
Tuesday, aggregate y/y revenue and earnings growth and the percentage of companies reporting 

      
 

      
 

https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-QBr3lGnpV1-WJV7CgVyHW2yBY-_7T17WXW8FZF1G23fZr6W7d1Rx55TTYJ1W8t31vY9bWSGBVb4Txt4sGyZmW1V6lP22s4Mg9V9wQjd7Sgv1jW18Rd1X7WHpFmW39FcNq2bgkdjVC6-6x7Vfm7DN7R_0T5Qkqt1W6NdK-F7zS-DkW214XdX2NlqXDW6zHc1B7rsrL2W4jMjdg30qBS9W821blc8jMq1XW1grbWM2wJW-hW6WbHVn6Lbb6rW69p_-S4NhXVHVgKV-T5m1xy3W1tS0kl7F-Bd9W3G0t3Y8FXm99W11bwQt52cXpdW1ymBwc3cgLn-W2kNGJ574vrybN8052jq6gTM137lR1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgHDhW12rzl28XgzLNW6Jnnx74mQF4nW5VPpCp9lYcrpVJWTLb3qZvx5W4rT5HF6Wlrh-W96F72m4kW30VW2xBH2n7zzK9-W5yjxwZ4czcnyW7p71_F2xSTpBN4MW_NVw94vxW2PBdpC3BslMyW4QgBbr7rYsv8W8VDGrq8QHWHMW5mDJ-37F8DkGN4kd-sJ6b9C1W8wP8gV31N-3ZW5jTcz51VtdcSW11b2DP3DYkfLN8s6j0vg2fjPW5cG5pN5_BrDg31tn1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgD_JW1z1ClJ3bkFLMW5hbmwj4sCDd_W91lkJV5mzQDsW88M6y35ljMy7W7XF0-_8lFGc5W44Zn7P7m__rCW1xB0Ff90jb3MW39MPwW3JK49fW4Yg14M7HGm-3W5g4CT34X3qjPVSvW0M28BX7NW4xBWRl8WGmK7W4dC05C2Z6pKfW52CyXG7dy2yLW8R3lt03wmf1dW1NfMDg46XK36N8nRQZzQh8tVW6kBgR73PbF1kW2MRS4H5mDGr6W6YJ5sp675cCc35By1
https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgDW_W345C0P7Z8pmnW8sMrm072CNSXW5J-Gmv8RlZQ3W13RDTj8j1npkW66462c1msph9VpWpJv20TTPzV7Vcm87dw30BW1JlPyX1CJgpMW7f4-_j3sL8jsW2Gn3k67WVcyyVmrJnY3Fj9NdVNK35k6Y_Rk6W41MXYQ4ZGxZNW3yCzDm7t6cT_V9ZF3c2P-fyFW5_qBVl3QCfZdN8YBP982DCMBW3w5slQ10KbNwW3QSmbY67JT44VyP9Cp8RcNff3mlL1
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a positive revenue and earnings surprise have improved from their Q4 measures. The Q1 reporters 
so far have a y/y revenue gain of 9.9% and an earnings gain of 49.9%, which rises to 10.0% and 
drops to 33.6%, respectively, when Financials are excluded. A record-high 87% of the Q1 reporters 
so far has reported a positive earnings surprise, and a record-high 77% has beaten revenues 
forecasts. Slightly more companies have reported positive y/y earnings growth in Q1 (77%) than 
positive y/y revenue growth (76%). These figures won’t change markedly as the retailers’ Q1-2021 
results are reported in the coming weeks. 

 

US Economic Indicators 
  
Housing Starts & Building Permits (link): Housing starts in April continued its recent up-and-
down pattern, while homebuilders’ confidence held steady in May despite growing concerns over 
the price and availability of most building materials, including lumber. According to NAHB’s 
chairman, “Builder confidence in the market remains strong due to a lack of resale inventory, low 
mortgage interest rates, and a growing demographic of prospective home buyers.” April housing 
starts sank 9.5% to 1.569mu (saar) after soaring 19.8% to 1.733mu in March—which was the best 
reading since July 2006. Severe winter weather in February caused starts to tumble 11.0%. Since 
reaching a cyclical high in December, at 1.315mu (saar), single-family housing starts contracted 
three of the first four months of 2021, sliding 13.4% in April and 17.3% over the period to 1.087mu 
(saar). Meanwhile, multi-family starts rose three of the first four months of this year by 0.8% in April 
and 39.3% over the four months through April to 482,000 units (saar). These starts peaked at 
597,000 (saar) at the start of last year and have fluctuated in a volatile flat trend below this level 
ever since. Building permits—a good leading indicator of housing starts—reached a cyclical peak 
of 1.883mu (saar) at the beginning of this year; it has increased seven of the last eight months 
(with the exception of February’s 8.3% weather-related drop) by 15.6% to 1.760mu. Since reaching 
a new cyclical high of 1.268mu (saar) this January, single-family permits have contracted two of 
the three months through April, by 9.4%, to 1.149mu. Meanwhile, volatile multi-family permits 
rebounded 8.9% last month, to 611,000 units (saar), after a two-month slide to within a fraction of 
January’s 615,000 units—which was the highest since mid-2015. NAHB’s May Housing Market 
Index (HMI) shows builders’ confidence was  unchanged at 83—and has been in a relative flat 
trend since the beginning of this year. It’s 7 points below November’s record high of 90. All the 
components have been in flat trends not far from their November record highs: traffic of 
prospective homebuyers (to 73 from 77 in November), current sales (88 from 96), and future sales 
(81 from 89).  

__________________________________________________________________________________ 
  
Contact us by email or call 480-664-1333.  

      
 

https://hn.t.hubspotemail.net/e2t/tc/MXcq60QDqr9W5W_zy68HNy1mW3X6sTS4rLXqLN89-Qzy3lGmwV1-WJV7CgFX0W2nWRnF2LxvhJW68_f3Q37ZRW5W4BNqW_7Qh26lW4M2rLv8FbGsSW5QnRSh4Qls0CW1M5y7Y70-2bbW6xpGll3wwqVrW97H3cZ8FL5BhW7k2HyK750pbtW3v2kXM6zwKlPW2jp3Zt8--fvRW7B2VN43RYNGGW3ksmMt8qKgPxVCZf_J7qc-p_W2jRN-v8mNkv7W15HVF-5-xxd2W68Qk5t3C-6bpN5pCS2Tqy0DvVC9r7c7fM-rNN93cz4zy00hq3gDP1
mailto:requests@yardeni.com
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